















学校编码：10384                               分类号     密级      





硕  士  学  位  论  文 
   
  政治联系、家族控制与企业创新 
——以深市中小板家族企业为例 
Political Connection, Family Control and Corporate 
Innovation 
——Examples of Family Business Listed in SMEs 
程  岑 
 
指导教师姓名：吴晓晖 教 授 
专 业 名  称：企  业  管  理 
论文提交日期：2015 年  月  
论文答辩时间：2015 年  月  
学位授予日期：2015 年  月  
答辩委员会主席：         
评    阅    人：         



























另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的






































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 











































































In recent years，the influence of political connections to firm performance got 
concerned. Corporate innovation performance can measure firm performance in an 
effective way. Referring to many previous research，this paper will discuss the 
connection between the political ties and corporate innovation effort in private family 
business. For further research，this paper introduces marketization index to study the 
motivation of establishing political connections in private business. At the same time，
this paper introduces enterprise actual controller type(include founder and descendant) 
to study the connection between the political ties and corporate innovation effort in 
different family firm styles. In the final，this paper discusses the influence of 
professional managers’ political ties to corporate innovation effort. 
Using 1045 samples of Chinese private family business during 2007 to 2013 
listed in SMEs，we get some interesting results. Firstly，this paper studies the 
relationship between political ties and corporate innovation effort，we find that the 
political ties of private family business can enhance corporate innovation effort. 
Secondly，while introducing marketization index to our study，the result indicates that 
in region which having less government intervention and more legal protection，
political ties are positively associated with corporate innovation effort. In region 
which having more government intervention and less legal protection，political ties 
are negatively associated with corporate innovation effort. Thirdly，while introducing 
enterprise actual controller type to our study，the result indicates that in family 
business which actual controller is founder，political ties are positively associated with 
corporate innovation effort. In family business which actual controller is descendant，
political ties are negatively associated with corporate innovation effort. Lastly，we 
find that political ties of professional managers may weaken corporate innovation 
effort in private family business. 
Our study shows that the political connections of private family firms are useful 
















has changed. In addition，our study also shows that the political ties of professional 
managers may influence innovation efforts in private family business.  
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1.2.2 家族的社会情感财富（socialemotion wealth，SEW） 
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